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Editorial 
 

Malaysian E Commerce Journal is the leading refereed quarterly devoted to advancing the understanding and 
practice of electronic commerce. It serves the needs of researchers as well as practitioners and executives 
involved in electronic commerce. The Journal aims to offer an integrated view of the field by presenting 
approaches of multiple disciplines. Electronic commerce is the sharing of business information, maintaining 
business relationships, and conducting business transactions by digital means over telecommunications 
networks. The Journal accepts empirical and interpretive submissions that make a significant novel contribution 
to this field. 

 
 
 

Scientific Board 

Editorial Team 
 
 

Editor in Chief 
Prof. Dr. Xiao-Guang Yue 
College Consultant of Rattanakosin 
International College of Creative 
Entrepreneurship, 
Rajamangala University of Technology 
Rattanakosin, Thailand 

 
Editorial Board 
Associate Prof. Dr. Md. Mamun Habib 
BRAC University, Bangladesh 

 
Dr. Otilia Manta 
Romanian Academy, Romania 

 
Associate Prof. Dr. Suman Bhakri 
Delhi University, India 

 
 

 

Bambang Haryadi 
Faculty of Economics and Business, Universitas 
Trunojoyo Madura, Indonesia 
 
Associate Professor Pribanus Wantara 
Faculty of Economics and Business, Universitas 
Trunojoyo Madura, Indonesia 

 
Dr. Hoang Phuong Nguyen 
Academy of Political Regional II, Ho Chi Minh City, 
Ho Chi Minh, Vietnam 
 
Elaine Joy C. Apat 
Laguna State Polytechnic University 
 

 



Malaysian E Commerce Journal (MECJ) 

 

 


